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Henley Business School 

‘If you are looking for a well rounded 
MBA programme that offers a high 
level of practical application and 
personal development you will 
struggle to find a better programme 
than the Henley MBA.’

Kelly Brändli 
European Marketing Director, 
Renal EMEA, Baxter Healthcare SA
Offiicer, Regency Recruitment Limited

‘I am able to speak comfortably at 
all levels - from CXO to practitioner. 
I am also fully equipped to marry 
technology with business value. 
Having this skill set translates into  
a better overall experience with  
my employer and most importantly, 
my customers.’

Denise M Reese 
Global Relationship Manager, Wipro 
Technologies, United States

The Henley MBA
Employers’ guide

This guide is designed to introduce you, as an employer, to the  
Henley MBA and to demonstrate the benefits of sponsoring or supporting 
your employee(s) in our globally recognised MBA programme.

In a new world of business an MBA can significantly enhance your  
company’s ability to manage strategically through complex dilemmas.  
At Henley we understand the challenges facing managers and we help 
them to formulate the most appropriate answers – rarely are there text-
book answers to real problems.

At Henley we develop managers and leaders to make the right choices 
for themselves, their organisations and their wider communities. We 
focus exclusively on experienced executives who bring with them real 
life knowledge. People who come to Henley are at a point in their careers 
where they can apply their own experience to the knowledge we bring 
and put what they learn into practice immediately. 

Henley was the first business school established in the UK and  
one of the first in Europe. We were launched by business for business and 
for over 60 years have continued to lead the way in teaching, research  
and enterprise.

We hope that this guide will show you that the Henley MBA is the right 
choice for you, your managers and your organisation.
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Demonstrating the quality 
of the Henley MBA
There are many reputable providers 
of MBAs. A good guide to quality 
and excellence is accreditation 
from the major business education 
accreditation bodies around  
the world.  

Henley is accredited by AMBA 
in the UK,  EQUIS in Europe and 
AACSB in the USA. We were one 
of the first business schools in the 
UK to achieve triple accreditation 
and only 1% of business schools 
worldwide hold this seal  
of approval. 

In 2009 Henley was reaccredited  
by AMBA for a further five years 
with commendations such as:

• the evident enthusiasm and 
accessibility of staff and their 
responsiveness to student needs.

• a good balance of assessment 
provided through the use of 
‘assessment bundles’ and the 
quality of feedback provided to 
students.

• the thematic coverage and inte-
gration of personal development. 

• the overall quality of leadership  
of the School. 

Structuring the MBA 
around your needs
Henley’s distinctive capability is 
in the provision of management 
education since 1948 to busy  
executives in demanding jobs who 
can readily integrate their studies 
with their work.  

With this in mind we offer The 
Henley MBA via different modes 
of study - full-time, as well as the 
thriving part-time Executive and 
Flexible Learning options. This 
enables individuals to select the 
type of programme which best 
suits their learning style and 
work life commitments. There is 
also flexibility within the system 
to allow a change of study mode 
should individual’s circumstances 
change or if they move to a new 
location any where in the world.

We do also offer three industry 
related themes for the Executive 
MBA option - Corporate Finance, 
Construction Enterprise and Real 
Estate. These are relevant to those 
wanting to apply their general 
management MBA to their  
specific industry.

‘I am now much more pragmatic 
and results-orientated and I am able 
to take sound decisions with only 
limited information at hand.’

Armin L Rau  
Managing Director & Directeur Général,  
Sicap AG (Swisscom), Switzerland  
& France

‘I am far more articulate, professional and confident about my ability to take 
on any challenge presented and I am not satisfied with being a passenger in 
any company. The degree didn’t turn me into a model-using MBA, but instead 
enabled me to understand the wealth of resources available to me.’

Ben Allwright 
Managing Director 
Flomatik Network Services Ltd, UK

‘My organisation got an externally 
validated strategy from an internal 
resource (and for the fraction of the 
cost of an outside consultancy) –  
and it was me who wrote it.’

Philip Worley  
UK Trade & Investment,  
Guildford, London, Madrid, Moscow,  
Ho Chi Minh City, Berne
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• Improved ability to analyse  
business issues, view the company 
from a global perspective and 
effectively interpret the  
bottom line.

• You will also be establishing  
a business link with Henley  
including:

• world class faculty 

• a programme of annual events 
and key note lectures 

• networks across the entire  
University communities 

• contacts in research and  
consultancy 

• Alumni events such as  
‘Innovation and the CIO’  

• Henley supports alumni  
organisations in 32 countries 
and 11 Special Interest Groups 
such as Healthcare, Pharma 
Forum and The e-Business that 
cross international boundaries

• Source of future recruitment 
for high calibre individuals by 
advertising through Henley

• A network with other  
participating companies. 

	 	

Return on investment
Your company can realise the 
benefits of an MBA in financial 
terms but there are other  
advantages:

• The flexible nature of the MBA 
allows participants to add value  
to the business immediately 
whilst being supervised in specific 
internal consultancy assignments 
by experienced members of 
Henley Business School. This  
gives your company access to 
some of the best business minds 
in the UK. 

• The company will develop an 
excellent leadership pipeline that 
will become a significant element 
of medium and longer term  
strategic business plans.

• This investment in quality will 
enhance recruitment and reten-
tion of senior managers.

• MBA participants typically realise 
an increased level of responsibil-
ity for budgets, size of teams and 
other resources often whilst pro-
gressing through the programme.

• There are significant costs 
associated with hiring in MBA 
graduates in an increasingly com-
petitive marketplace. 

‘Six months into the programme I was supported by  
HP into a new role to transform a challenged business  
unit and leveraged the assignment flow of the Henley 
programme to build (and evolve) my strategy.’

Marc Waters 
UK&I Strategy & Integration Manager, 
Hewlett-Packard

‘Henley offered the opportunity  to work with  
people from different companies and backgrounds  
(e.g. my consortium represented Vodafone, BAE and Wates 
Construction). This was of particular interest and the 
facilities at Henley were superior.’

Jason Matthews 
European Marketing & Insurance Manager,  
Ford Credit, UK

‘I presented my Henley 
dissertation which focused on 
the company and included an 
action plan for the future.  They 
were very impressed and the 
Chief Executive said: ‘I would 
have paid double the cost 
of your MBA for the output 
of the work that you did on 
stakeholder management. The 
MBA did, therefore, represent 
good value to our organisation.’

Sonal Mitra MBA 
System Interface  
Committee Manager,  
Rail Safety and Standards Board 
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 For more information, please contact:

Caroline Followell
Henley Business School 
Greenlands 
Henley-on-Thames 
Oxfordshire, RG9 3AU

caroline.followell@henley.com 
Tel +44 (0)1491 418 741

www.henley.com/mba

EFMD

10 Reasons why the Henley MBA is the right choice  
for you and your employees 

1. To retain and motivate your best people
A Henley MBA is an investment in your most talented people. 
Put your faith in them and they become loyal, motivated and 
confident senior executives. The Henley MBA becomes a valuable 
talent retention tool as participants are more committed to the 
future development and success of your organisation.

2. Flexible and easy to incorporate 
Henley MBA participants flexibly integrate studies and work  
with minimal disruption to the organisation. They study when it 
suits them and learning continues even if the participant moves 
job within the company anywhere in the world.

3. Immediate benefit 
Candidates will apply leading-edge knowledge to business 
situations from the moment they start the programme. Your 
organisation will benefit from research conducted at our 
centres of excellence which focuses on areas such as leadership, 
international business, marketing and strategic management.   
As part of the wider Henley Business School programme 
members will also be exposed to learning from other specialist 
areas such as corporate finance and real estate/planning.

4. Increased confidence 
Your employee will increase in confidence in their ability to 
manage and they will be committed to continuous professional 
development. You will see a continual improvement in their 
business awareness and management skills.

5. Measurable results and in-house expertise 
The Henley MBA is completed in three stages, meaning you 
can monitor progress and ensure business value.  Programme 
members complete 12 practical assignments, applying what 
they have learnt immediately back to your organisation.  The 
MBA programme culminates in a Management Challenge which 
is a research based consultancy project.  Programme members 
apply a range of knowledge and skills to a key issue facing your 
organisation and, through rigorous analysis, generate relevant 
and practical solutions and recommendations. 

6. Team management 
They will develop team-working and team management 
expertise. Programme members work together in syndicate 
groups to achieve their learning aims.  Increasingly, team 
management includes being able to lead a team of individuals, 
each with their own professional backgrounds and perspectives, 
(who meet both face to face and communicate through a variety 
of internet technologies.) 

7. Work with experienced managers 
Henley is distinctive as we only take on experienced executives. 
We create a heightened business learning environment for all 
as programme members apply their own experience to the 
knowledge we bring.  We build on your managers’ existing skills, 
abilities and expertise and broaden those by exposing them to 
the latest thinking in areas such as finance and strategy,  where 
they may not have had much experience or exposure in the past.

8. Making the right choices 
Henley develops managers and leaders with the necessary skills, 
capabilities, confidence and judgement to make the right choices 
for themselves, their organisations and their wider communities.

9. Experienced faculty 
Henley’s faculty experience spans all continents and most  
sectors of the economy as well as the public and voluntary 
sectors. Our academics thrive on real life research questions; 
our practitioners have vast experience in the real world of 
work.  Combined, they bring specialist insight to the business 
challenges they teach, complementing each other’s work and 
organising teaching and research around business challenges that 
matter rather than traditional academic disciplines.

10. Networking, contacts and alumni 
These are key parts of the intangible benefits at Henley.  
All Henley MBA programme members have the opportunity 
to network with over 30,000 alumni from a wide range of 
professional fields worldwide. The diversity of this network can 
truly benefit your business. 


